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43% percent of consumers 
identified the CENTURY 21 
brand as “the most recognized 
name in real estate” when 
presented with a list of real 
estate agencies. The nearest 
competitor lagged a substantial 
10% points behind.
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In 2019, the CENTURY 21® 
brand continued to maintain 
the “highest brand awareness” 
level among consumers 
presented with a list of real 
estate agencies—a trend we 
have upheld since 1999.
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Consumers selected the 
CENTURY 21 brand as the 
“most respected in the 
industry” when presented with 
a list of real estate agencies.

21 YEARS RUNNING


